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Retail Marketing Society

P.O. Box 3376
Teaneck, NJ 07666
About the Retail Marketing Society
Our Commitment:

· To provide a forum for the discussion of timely trends and issues and their implications for the retailing community.

· To advance the application of research and planning to the retail process.

· To provide an opportunity for networking and the sharing of information in a relaxed atmosphere.

Our Membership Benefits:

· Monthly Meetings. The Retail Marketing Society is the only organization that addresses the current issues and trends affecting the retail industry on a monthly basis. Guest speakers cover topics of immediate interest to the retail community, such as merchandising trends, emerging technologies, image marketing, consumer trends, real estate development, employee recruiting and training, as well as corporate activities, policies and programs.

· Member Discounts and Reports. As a Retail Marketing Society member, you will receive a Members-only summary report of our meetings (issued at the discretion of the speaker) and discounted rates for meeting attendance.

· Membership Directory. A complete Membership Directory is sent annually to all members. Updated throughout the year, the Directory lists all members, their company affiliations and contact information to help you build a network of retail executives who share your professional interests and future goals.

· Networking. Retail Marketing Society membership provides you with the opportunity to build a network of retail executives who share your professional interests and goals. Our monthly meetings are structured so that you have a chance to meet other professionals in related fields. And our offices will be glad to assist you with your networking concerns.

Our History:

Over the years, the common interests and mutual problems of retail research executives clearly demonstrated the need for an open forum where subjects of concern could be discussed. Thus, the Retail Research Society was founded in 1965 

as an independent professional organization for the purpose of discussing current research studies, research techniques and emerging trends in the industry.

In 1987, the Board of Directors decided to expand the purely research role of the Society to cover issues of greater significance to the industry as a whole. To reflect this expanded focus, the name of the organization was changed to the Retail Marketing Society. It is incorporated under the Not-for-Profit Corporation Law of New York State.

______________________________________________________________

MEMBERSHIP APPLICATION FORM

Date: ___________________

Name:_________________________________________________________
Position:_______________________________________________________

Company:_______________________________________________________

Address:_______________________________________________________

City: __________________________ State:__________  Zip:_____________

Business phone:__________________________________________________

Fax:__________________________________________________________

e-mail address: __________________________________________________

Home phone (for internal purposes only):_______________________________

Areas of retail marketing activity:

___Enclosed is my $100 check for dues for the current year. 

Note: Membership year runs January 1 –December 31. For new members joining after June 1st, dues are $50 for the balance of the year; for those joining after November 1st, dues are $100 and the membership is valid until December 31st of the following year.

Return to:


Questions?
Retail Marketing Society
Contact us by phone at 201-692-8087
P.O.Box 3376


or by e-mail at retailmarketingsoci@retailmarketingsociety.org
Teaneck, NJ 07666

